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	Our self-evaluation:  Done: yes/no       Our score : Poor (P) / fair (F) / good (G)/ very good (VG)

	
	
	
	our self-evaluation

	
	
	
	Done
	Our score

	Checklist
	
	Criteria
	yes/no
	P/F/G/VG

	Attractive layout
	10p


	Layout: use of different features of the Weebly (columns, pictures, gallery, scribd, videos etc.).Is the text well readable? (font size etc.??)

Videos. Are they creative (scenario, humour) , technically well produced (sound, image)? 
	yes
	F

	Part one. Group introduction 
	5p 
	Text, pictures, video
	yes
	

	Part two. Research 

Sub questions
	25p 
	Content. Are all research questions covered? How good was the research? 
	yes
	G

	
	
	Every group chooses two companies and conduct an interview at the workplace, take pictures of the workplace and make a short video (ask permission first).

	yes
	VG

	
	
	Sub questions 

1. The organization. Who founded it, when and where did it start and who is the current owner? 

2. The workplace. Describe the work location. What does the organization produce, sell, build?

3. What is the ecological policy of the company? Why has the company adopted this policy?

4. What are concrete measures that the company has taken? Who and where are the main customers? What is done to get more customers?

5. PR-website-advertisements. Analyse the website of the company.
6. Future plans?
	yes
	

	
	
	Interview three people who can be considered as possible customers of the company. Mention names.
1. What do they like about the company? 

2. Why do they consider the company as an ecological company. Explain.
	yes
	VG

	
	
	Compare both companies. Are there any similarities in their approach? Explain. 


	yes
	G

	Part two

Research methods
	20p
	Is it clear how the research has been conducted?
	yes
	VG

	
	
	Interview two companies 
	yes
	G

	
	
	Interview six people who can be considered as possible customers of the companies Mention names.
	yes
	G

	
	
	Analyse the websites of the company
	
	

	Part two

Research. Pictures, videos
	10p
	Has the research been documented by pictures/videos? Are there enough pictures and relevant to the topic? 

Videos. Are they relevant to the topic? 
	yes
	G

	Part two

Collaborative tasks
	Bonus 5p
	Which outcomes (methods, products, activities etc.) have been reached together with counterparts in India/EU.
	no
	-

	Part two

Conclusion
	5 p.
	Is there a clear answer (conclusion) to the main question?
	yes
	G

	Part three. Evidence of communication 
	10p.
	Evidence of communication with counterparts. 

Short report with screenshots, pictures of communication.

Report on videoconferences.
	no
	-

	Part four. Comparison
	10p
	Compare your outcomes with the research results of your counterparts. Indicate clearly which group and school.
	yes
	G

	Part four. Reflection
	5p
	Write a group’s reflection. What went well? What would you do differently? Methods, group work, technical aspects etc. At least 5 lines.
	yes
	VG

	Awareness activity


	Bonus

max 5p.
	Think of ways to promote ecological/organic products. 

	yes
	F

	
	
	
	


	If there was no possibility to work together with peers in a sub cluster, please explain why

The group will be assessed on a total of 90 points
	We could not work together with peers in India, because they didn’t respond when we tried to make contact via WhatsApp.



	Any remarks about your self-evaluation?

It was hard to look at our site without the feeling of being proud with what you have. That makes it really hard to do a good and fair evaluation. We had to look at it as i fit wasn’t our site. In the end I think we did the self-evaluation good.
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